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Introduction

Humor ≠ stand-up
comedy

Course objective: 
capture and shift attention Break
the monotony of frontal lessons
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Goals

Use creative and
metaphorical language

Stimulate sensory
expectations

Integrating comedy
into tastings and
visits
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Linguistic techniques

Unexpected contrasts Exaggerations

Narrative twists

combine opposite elements to
surprise

amplify a detail beyond reality

insert sudden twists in the story
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Metaphors and wordplay
explain concepts through evocative

images and use double meanings
and assonances to entertain



“FOOD
EXPECTATIONS”

Choices depend on sensory
anticipations.

Stories enhance the culinary
experience.

Words influence perceived flavor.

FOOD NEUROSCIENCE:
TASTE EXPECTATIONS

CREATING IMAGES AND
STORIES AROUND PRODUCTS

SPEECH GUIDES THE
PERCEPTION OF FLAVOR
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Describe it in a
sensorial way

Turn flavors into
puns

Find metaphors
and verbal

associations
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Practical exercise

T h e  E u ro p e a n  C o m m i s s i o n  s u p p o r t  f o r  t h e  p ro d u c t i o n  o f  t h i s  p u b l i c a t i o n  d o e s  n o t  c o n s t i t u t e  a n
e n d o r s e m e n t  o f  t h e  c o n t e n t s  w h i c h  re f l e c t s  t h e  v i e w s  o n l y  o f  t h e  a u t h o r s ,  a n d  C o m m i s s i o n
c a n n o t  b e  h e l d  re s p o n s i b l e  f o r  a n y  u s e  w h i c h  m a y  b e  m a d e  o f  t h e  i n f o r m a t i o n  c o n t a i n e d  t h e re i n .

Choose a product (tomato, oil, fennel)



Case studies Chef Domenico
Cilenti

Pascal Barbato

history of pasta shapes group games with
bread and focaccia

pezzata festival

Capracotta (Molise): the
Pezzata and games involving

caciocavallo cheese
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Conclusions

Humor enhances the visitor
experience

Every product can become a story
and entertainment

Green Agritainment Atlas = 120
practical strategies
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